GTM Pixel and CAPI Setup

1) Create a GTM container with your site's information
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CURRENT WORKSPACE
Tag Templates Search Gallery New

Default Workspace >
Overview This container has no tag templates, click the "New" button to create one.
Tags

Triggers

Variables

Variable Templates Search Gallery New

Folders
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Templates
This container has no variable templates, click the "New" button to create one.

2) Add the GTM code to your site

Install Google Tag Manager

Copy the code below and paste it on to every page of your website.

1. Paste this code as high in the <head> of the page as possible:

<1-- Google Tag Manager -->
<scri 1111 (1;%[1] .push({'gtm.start’:
() .getTime (), event: ' ar ElementsByTagName (s) (0],
ateElement (s),dl=1! 8 sre=
//www .googletagmanager . cor parentNode. insertBefore (j,£) ;
ndow, document, 'script’, )i</script>

Google Tag Manager (nos
pt><iframe src="https:// letagmanager .com/ns . html
"0" width="0" style : visibility:hidden"></
nd Google Tag Manager (noscript) -->

3. Test your website (optional):

e.g. https:/example.com

For more information about installing the Google Tag Manager snippet, visit our Quick start guide.

3) Click Search Gallery under Tag Templates
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Default Workspace >

Overview This container has no tag templates, click the "New" button to create one.
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Templates
This container has no variable templates, click the “New" button to create one.

4) Search and select Facebook Pixel and select Add to Workspace

Community Template Gallery

Import Tag Template facebook X

X

Adsmurai Facebook, TikTok, Pinterest, Snapchat Pixel & Conversions API
® (CAPI)

by Ad: gle-Tag-Manag P

CookieConsent.io - Facebook Server 2 Server template
by cookieconsentio

0 Facebook CAPI Tag
by peaksandpies

Facebook Conversions API (CAPI) by Deviate Tracking
by DeviateLabs

[ Facebook Customer Chat
by facebookarchive

v

v

0 Facebook Pixel
by facebookarchive &

s  Facebook Pixel by Effectix {b
by Effectix-com

5) Now navigate to the Tags section and create a New tag and name it FB - pageview
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Tags New
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6) Under Tag Configuration select Facebook Pixel



X  FB-pageview OJ Save

Tag Configuration 7/

Choose a tag type to begin set-up...
Learn More

Triggering

Choose a trigger to make this tag fire...
Learn More

X Choose tag type o
[O  Discover more tag types in the Community Template Gallery >
Featured

Al Google Analytics ,
A Google Ads ,
©  Floodiight ,

Google Tag
B Google

Conversion Linker
®  coute

Featured Community CMP Templates
@ Discover featured CMP templates that deeply integrate with GTM's consent
configuration

Custom

Custom HTML
<> Custom HTML Tag

Custom Image
B Cuctom Image Tag

Q
7) Under Facebook Pixel ID put your Pixel ID (you can find this on the Events Manager).
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X FB-pageview [ :

Tag Configuration
Tag Type
Facebook Pixel >
or Tag permissions 4 permissions >

Facebook Pixel ID(s)

k.g. 12345678910 [

E] datalayer ion @

Event Name

(® standard

PageView v

8) Ensure that the event is set at Standard > PageView

9) Scroll down to the Triggering section and select All Pages

Triggering
Firing Triggers +
All Pages
@ Page View e

Add Exception

10) Save

11) Create a New tag and call it FB - purchase
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12) Change the Event to Standard > Purchase in the dropdown

X FB-purchase [J

Tag Configuration
Tag Type
Facebook Pixel >
or Tag permissions 4 permissions >

Facebook Pixel ID(s)

e.g. 12345678910

D datalayer ion @

Event Name

@ Standard

Purchase -

O Custom
O Variable

Consent Granted (GDPR) @

True v

Enable Advanced Matching

13) Scroll down to triggers and create a New Trigger by clicking the +

X Choose a trigger Q |+
[ Name t Type Filter

e All Pages Page View

e Consent Initialization - All Pages Consent Initialisation

@ Initialization - All Pages Initialisation

14) Call it ce - purchase (ce stands for custom event)

15) For the Trigger Type select Custom Event and for Event Name put (.*)purchase(.*)
a) The reason for the symbols is to use regex matching.
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X ce-purchase [J

Trigger Configuration

Trigger Type

0 Custom Event

Event name

| (*)purchase(.*) Use regex matching

This trigger fires on

@ All Custom Events O Some Custom Events

16) Save

17) Navigate to the Admin tab and click the + under the Container section to make a new
Container. Name it whatever you want but be sure to put server in the title.

All accounts > I um H
O TegManager | e —— w e @
Workspace  Versions

ACCOUNT + CONTAINER +

",veale container
B Account Settings > [ Container Settings >
40 Account Activity > 40  Container Activity >
an» User Management > a» User Management >

18) On this popup, select Manually provision tagging server and COPY THE CONFIG code.
Save this code somewhere you will not lose it.



Install Google Tag Manager

Set up your tagging server

To get started follow one of the guides below to set up your tagging server.

(O Automatically provision tagging server

Use a guided flow to provision a server on Google Cloud Platform. Learn More

@ Manually provision tagging server

Follow the instructions in the User Guide to manually create a server.

Your Container Config is:

19) Create a Stape.io account > Create a New container > Name your container with
something that aligns with your server GTM container > Paste the container
configuration code > Select the Server location that is closest to your main audience.

E " " Dashboard @ sGTM Containers ® FB CAPI Gateways + Tools v == Billing -

New Container

HOW TO SET UP
SERVER
GOOGLE TAG MANAGER

Container name * |

Container configuration

Helpful articles

arted with server-side tracking

Learn more

servers lucatiun . _

on the location of most of your

Choose your server |o

clients. Location can r
Learn more

anged later

Discard Create Container

20) Select the most appropriate paid plan for you.

21) In the new server container, navigate to Templates and select New Template


http://stape.io
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Default Workspace >
Overview This container has no tag templates, click the "New" button to create one.
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This container has no variable templates, click the "New" button to create one.

22) Select Search Gallery and select Facebook Conversion APl and Add to Workspace

Q_ Search workspace H > e

« & TagManager
Workspace Versions Admin oTM-KI@ Workspace Changes: 0 Preview

CURRENT WORKSPACE
Tag Templates Search Gallery New

b

Default Workspace >

Overview This container has no tag templates, click the "New" button to create one.
Tags

Triggers

Variables

Variable Templates Search Gallery New
Folders
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Templates
This container has no variable templates, click the "New" button to create one.

Community Template Gallery

X Import Tag Template

l facebl X

Conversions API Tag
by facebookincubator

Facebook Conversion AP|
by stape-io
by stape-io

Terrific Digital Facebook CAPIv2.1
by Lead0S

ﬂ Facebook Offline Conversion 5

23) Go to Tags and create a New Tag and name it FB - pageview
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24) For Tag Type select Facebook Conversions API (it should say Gallery next to it)

X Choose tag type Q
[O  Discover more tag types in the Community Template Gallery >
Featured
." Google Analytics >
N Google Ads >
©  Floodiight >
o Conversion Linker

Google
Custom

Facebook Conversion API
B oo

25) Under Event Name Setup Method, ensure that it's set up as Inherit from Client

26) Go to your Meta Events Manager > Settings and then scroll down to Generate Access
Token > Copy the token

Datasets I @
Q search by nameor 0 2 I

Overview Test events Diagnostics History Settings

Set up direct integration
Direct integration is a more customisable option for setting up Conversions APl and Meta
pixel. You'll need developer support for this process.
®  Setup with Dataset Quality API
Include Dataset Quality API with your direct integration and get metrics such as event match rate to

help you monitor and optimise performance. Generating a Dataset Quality AP token will also give
permission to previously generated tokens.

¢ ® @B

Set up without Dataset Quality API
2 | Continue with direct integration only.
1D 25 I

Generate access token

Set up through a partner integration

Easily connect your web activity through a partner integration - no coding required. Choose
from WordPress, Tealium, Segment and more.



27) Go to the server GTM and click the lego brick by API Access Token > Click the + in the
top-right > Name it FB - token > Set the Variable Type to Constant > Paste the API token
from the Events Manager into the Value field. > Save

X FB-pageview O

Tag Configuration
Tag Type
Facebook Conversion API >
o Tag permissions 8 permissions >

Event Name Setup Method

Inherit from client -

Action Source ®

Website -

API Access Token @

Facebook Pixel ID ®

EC?E

X Choose a variable Q  uiltins  +
Name Type
0 Event Name Event Name

X Choose variable type Q
[  Discover more variable types in the Community Template Gallery >
Request

o Cookie Value

The value is set to the first value of the cookie with the matching name.

Query Parameter
The value is set to the first value of the specified query parameter.

Query String
The value is set to query string.

Request Header
The value is set to a comma separated string of all the values for a given header name.

Request Method
The value is set to the request method.

Request Path
The value is set to the request path. The path prefix specified in the server container URL is
removed.

© 6 6 6 ©

Utilities

o Client name
The value is set to the name of the current client.

e Constant
The value is set to the string that you provide.



X Untitled Variable [

Variable Configuration
Variable Type

e Constant vV

Value

'YOUR API TOKEN HERE

> Format Value @

28) Go back to your Events Manager and copy your pixel ID, then head back to your GTM
server container and paste it under the pixel ID field

X FB-pageview [J

Tag Configuration
Tag Type
Facebook Conversion API >
o Tag permissions 8 permissions >

Event Name Setup Method

Inherit from client v

Action Source @

Website -

API Access Token @

Facebook Pixel ID @
PASTE YOUR PIXEL ID HERE
N The value is set to the name of the current client

Constant
The value is set to the string that you provide.

29) Scroll down to Triggering and select All Pages > Save

30) Connect your GA4 to your server GTM container by grabbing your Google Analytics
measurement ID. You can find this by going to GA4 > Admin > Property Settings > Data
collection and modification > Data Streams



X Web stream details

@ Data collection is active in the past 48 hours.

Stream details V4

STREAM NAME STREAM URL STREAM ID MEASUREMENT ID

S oo 2 s om0 Em

b

Events

4! Enhanced measurement
+
Automatically measure interactions and content on your sites in addition to standard page view measurement. Q

Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure that no
personally-identifiable information will be sent to Google. Learn more

Measuring: Page views ° Scrolls @ Outbound clicks ~ + 4 more @

8 Modify events
Modify incoming events and parameters. Learn more

31) Create a New tag and select Google Analytics: GA4

32) Paste your GA4 measurement ID in the corresponding field

o o

Tag Configuration
Tag Type

l Google Analytics: GA4
(] Google Analytics

Measurement ID @
YOUR GA4 ID HERE

Event Parameters

Default Parameters to Include @
Al

User Properties

Default Properties to Include (D
All

Triggering

33) For Triggering, select All Pages

34) Set up a Trigger by going to Triggers > New > Call it FB - purchase > Trigger Type =
Custom Event > Event Name = purchase > Select Some Custom Events > For the
Variable field, select Choose Built-In Variable > Client Name > Contains > GA4 > Save



X FB-purchase O

Trigger Configuration

Trigger Type

° Custom Event Va

Event name

purchase [ use regex matching
This trigger fires on
O All Custom Events @ Some Custom Events

Fire this trigger when an Event occurs and all of these conditions are true

{{Client Name}} contains - GA4 - +

35) Next, we’re going to set up the purchase event on the server side. Navigate to Tags >

Create New Tag > Call it FB - purchase

36) Under Tag Config select the Tag Type Facebook Conversions API

X Choose tag type
[  Discover more tag types in the Community Template Gallery

Featured

.'I Google Analytics
N Google Ads

o Floodlight

Conversion Linker
O cooge
Custom

Facebook Conversion API
[ £ e

37)Under Event Name Setup Method, ensure that it's set up as Inherit from Client
38) Under API token type {{FB - token}}

39) Paste the FB pixel ID into the Facebook Pixel ID field
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Tag Configuration

Tag Type

Facebook Conversion API .
0o ’

or Tag permissions 8 permissions >

Event Name Setup Method

Inherit from client -

Action Source @

Website v

APl Access Token @

{{FB - token}}

Facebook Pixel ID ®

YOUR PIXEL ID

40) For Triggering, select the Custom Event FB - purchase that we created in step 30.

41) In your web GTM container, go to Templates and then VARIABLE Templates > Search
Gallery > Type in Unique Event ID > Add to Workspace

Community Template Gallery

Import Variable Template unique] X l

Unique Event ID

42) Staying in your web GTM container, go into your FB - pageview tag, edit the config and
scroll down to More Settings > Click the lego brick next to Event ID > Click the + to add a
variable > Unique Event ID > Name it Unique Event ID > Save

43) Staying in your web GTM container, go into your FB - purchase tag, edit the config and
scroll down to More Settings > Click the lego brick next to Event ID > Click the + to add a
variable > Unique Event ID > Name it Unique Event ID > Save

44) Create a New tag or edit your existing Google Tag in GTM > Under Event parameter,
type event_id > In the value field type in {{Unique Event ID}} > Scroll down to
Configuration Settings and, in the Configuration parameter, type/select
server_container_url > In the Value field, click the lego brick > Click + > For Variable
type, select Constant > Paste your server container URL from Stape > Call it Tagging
Server URL > Save > Use {{Tagging Server URL}} in the value field > Save > Ensure
that this tag will be triggered on all pages by looking at the Triggering section.

45) Create a New GA4 Event tag called GA4 - ee > Add your Google Measurement ID > For
the Event Name, put:
view_item|select_item|add_to_cart/remove_from_cart|view_cart|begin_checkout|add_pa



yment_infoladd_shipping_info|purchase > Tick regex > Under Event parameter, type
event_id > In the value field type in {{Unique Event ID}}

46) Go to your server GTM container > Variables > Create new Variable > Event Data > In
the key path field put event_id > Name the Variable event_id > Save

47) Under Tags, select FB - pageview > Scroll down to Server Event Data Override and
select Event ID in the Property Name field > In the Propert Value field select the
{{event_id}} Variable that we made in step 42.

48) Under Tags, select FB - purchase > Scroll down to Server Event Data Override and
select Event ID in the Property Name field > In the Propert Value field select the
{{event_id}} Variable that we made in step 42.

49) In your server GTM container, go to Clients > Ensure that GA4 is setup

50) Go to Tags, select GA4 > Add your Google measurement ID > Scroll down to Triggering
> Click + to add a new trigger > Select Custom for trigger type > Call it GA4 > Select
Some events > In the first dropdown, select Choose Built-In variable > Client Name >
Equals > GA4 > Save

51) Ensure that everything is saved.

52) Publish and debug the setup.



